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                                     Abstract
With the advent of advanced information and communication technologies (ICT), especially social media, new forms of collective actions (CAs) have emerged calling for reassessment of some aspects of traditional CA theories. However, regardless of the prominent role of social media platforms in various movements, there is a scarcity of online CA research. Existing computational studies focusing on capturing and mapping social media interactions and issues manage to identify the very manifestations of CA. These studies, unfortunately, rarely go beyond a mere descriptive tendency. We propose a methodology to gain deeper insights into online CA by analyzing issue propagation, influential community members’ roles, and the transcending nature of CA through individual, community, and transnational perspectives. The efficacy of the proposed model is demonstrated by a case study of the Saudi women campaigns on the ban of driving, including data from the 2008 Wajeha al-Huwaider’s driving campaigns and the 2011 ‘Women2Drive’ campaign observed on various social media sites. As conceptualized, utilized, and illustrated in this case study, our proposed methodology highlights several key contributions to the fundamental research on online CAs as well as computational studies on social media in general. We offer: a new framework to understand the evolution and diffusion of issues in online CA networks; a new approach focusing on the formation of issues providing a rigorous model; and, ultimately, a new understanding of the relationship between online CAs and the rapidly changing online environment.
Keywords
	Social Medium
	Collective Action
	Saudi Arabia
	Social Media Site
	Influence Score

These keywords were added by machine and not by the authors. This process is experimental and the keywords may be updated as the learning algorithm improves.



                                
                            

                            
                                
                                    
                                        
                                            
                                                
                                                   This is a preview of subscription content, log in via an institution.
                                                
                                            

                                        

                                    
                                
                                
                                    
                                        
                                            
 
  
   Buying options

   
    
     	
       
        Chapter
      
	
       
        USD   29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter
     

    

    
     	
       
        eBook
      
	
       USD   129.00
      
	
       Price excludes VAT (USA)
      


        
      	Available as EPUB and PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook
     

    

    
     	
       
        Softcover Book
      
	
       USD   169.99
      
	
       Price excludes VAT (USA)
      


        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book
     

    

    
     	
       
        Hardcover Book
      
	
       USD   169.99
      
	
       Price excludes VAT (USA)
      


        
      	Durable hardcover edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Hardcover Book
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only
Learn about institutional subscriptions
  

 

 
 


                                        

                                    
                                
                            

                            

                            
                            
                                
                            


                            

                            

                             Notes
	1.https://sites.google.com/site/roblwagnerarchives/saudi-female-journalist-defies-stereotypes, last accessed on 04/29/2012.


	2.http://www.thenation.com/article/161224/conversation-saudi-womens-rights-campaigner-wajeha-al-huwaider, last accessed on 04/29/2012.


	3.http://www.guardian.co.uk/commentisfree/2011/jun/03/saudi-arabia-women2drive-women-driving, last accessed on 04/29/2012.
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	5.http://observers.france24.com/content/20110523-saudi-woman-arrested-defying-driving-ban-manal-al-sharif-khobar, last accessed on 04/29/2012.


	6.http://www.guardian.co.uk/world/2011/sep/29/saudi-woman-lashing-king-abdullah, last accessed on 04/29/2012.


	7.A primitive version of the proposed model has been introduced in the authors’ earlier publications (Agarwal et al. 2011a, b).


	8.http://www.thelinguist.com/en/en/library/item/131557/, last accessed on 04/29/2012.


	9.http://www.bbc.co.uk/news/world-us-canada-15052030, last accessed on 04/29/2012.


	10.http://www.fightbacknews.org/, last accessed on 04/29/2012.


	11.http://harassmap.org/, last accessed on 04/29/2012.
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