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                                    Abstract
To what degree do media perpetuate the reverence to which we afford masculinity in our politics and the coinciding disregard for femininity? In October of 1987, a week before George H. W. Bush declared his candidacy for president, Newsweek magazine ran a cover story entitled, “Bush Battles the ‘Wimp Factor.’” Although Bush stood tall at 6 feet 2 inches, played on the baseball team at Yale, was a prisoner of war during World War II, and had been director of the Central Intelligence Agency, he had been labeled on the cover of Newsweek as a wimp. The wimp label emerged years earlier, when Bush was Vice President to Reagan: Gary Trudeau, author of the cartoon strip Doonesbury, drew a cartoon where he called Bush a wimp and indicated that Bush had put his manhood in a blind trust, and the label stuck. The accusation of weakness by Trudeau was mostly in response to Bush agreeing to be Reagan’s running mate, thereby taking on more conservative positions than he had previously held. For example, before being added to the Reagan ticket, Bush was asked by the Reagan campaign to oppose abortion, a position he had not held prior. This is but one example that contributed to the notion that Bush was a follower, and not a leader, and thus incapable of being president (Warner 1987).
Keywords
	Media Coverage
	News Coverage
	Presidential Candidate
	Central Intelligence Agency
	Female Candidate

These keywords were added by machine and not by the authors. This process is experimental and the keywords may be updated as the learning algorithm improves.



                                
                            

                            
                                
                                    
                                        
                                            
                                                
                                                   This is a preview of subscription content, log in via an institution.
                                                
                                            

                                        

                                    
                                
                                
                                    
                                        
                                            
 
  
   Buying options

   
    
     	
       
        Chapter
      
	
       
        USD   29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter
     

    

    
     	
       
        eBook
      
	
       USD   39.99
      
	
       Price excludes VAT (USA)
      


        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook
     

    

    
     	
       
        Softcover Book
      
	
       USD   54.99
      
	
       Price excludes VAT (USA)
      


        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book
     

    

    
     	
       
        Hardcover Book
      
	
       USD   89.99
      
	
       Price excludes VAT (USA)
      


        
      	Durable hardcover edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Hardcover Book
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only
Learn about institutional subscriptions
  

 

 
 


                                        

                                    
                                
                            

                            
                                
                                    
                                        Preview

                                        
                                            
                                                Unable to display preview. Download preview
                                                    PDF.

                                            
                                            Unable to display preview. Download preview
                                                PDF.

                                        

                                    

                                
                            

                            
                            
                                
                            


                            

                            

                            
Authors	Meredith ConroyView author publications
You can also search for this author in
                        PubMed Google Scholar







Copyright information
© 2015 Meredith Conroy


About this chapter
Cite this chapter
Conroy, M. (2015).  Gender Bias and Mainstream Media.

                     In:  Masculinity, Media, and the American Presidency. The Evolving American Presidency Series. Palgrave Macmillan, New York. https://doi.org/10.1007/978-1-137-45645-8_3
Download citation
	.RIS
	.ENW
	.BIB

	DOI: https://doi.org/10.1007/978-1-137-45645-8_3

	
                            Publisher Name: Palgrave Macmillan, New York

	
                                Print ISBN: 978-1-349-56604-4

	
                                Online ISBN: 978-1-137-45645-8

	eBook Packages: Palgrave History CollectionHistory (R0)


Share this chapter
Anyone you share the following link with will be able to read this content:
Get shareable linkSorry, a shareable link is not currently available for this article.


Copy to clipboard

                                Provided by the Springer Nature SharedIt content-sharing initiative
                            







Publish with us
Policies and ethics



                            
                            
    

                        

                    
                
                
                    
                        
                            
                                
                                    
                                        
                                            Access via your institution
                                            
                                                
                                            
                                        
                                    

                                
                            
                        
                        
                            
                        


                        
                            
                        


                        
                            

                                
                                    
                                        
                                            
 
  
   Buying options

   
    
     	
       
        Chapter
      
	
       
        USD   29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter
     

    

    
     	
       
        eBook
      
	
       USD   39.99
      
	
       Price excludes VAT (USA)
      


        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook
     

    

    
     	
       
        Softcover Book
      
	
       USD   54.99
      
	
       Price excludes VAT (USA)
      


        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book
     

    

    
     	
       
        Hardcover Book
      
	
       USD   89.99
      
	
       Price excludes VAT (USA)
      


        
      	Durable hardcover edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Hardcover Book
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only
Learn about institutional subscriptions
  

 

 
 


                                        

                                    
                                

                                

                                

                                

                            

                        

                    
                

            
    

        
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					54.224.48.42
				

				Not affiliated

			

		
	
	
		
			[image: Springer Nature]
		
	
	© 2024 Springer Nature




	





    

    
    
    


