
        
    
        
            
            
                
            

            
        
    

        
    
        
            
            
                
            

            
        
    


        
    




        

        
    Skip to main content

    

    
    
        
            
                
                    
                        
                    
                
            
        


        
            
                
    
        Log in
    


            
        
    


    
        
            
                
                    
                        
                            
                        Menu
                    
                


                
                    
                        
                            Find a journal
                        
                    
                        
                            Publish with us
                        
                    
                        
                            Track your research
                        
                    
                


                
                    
                        
                            
                                
                                    
                                Search
                            
                        

                    
                    
                        
 
  
   
  Cart
 


                    
                

            

        
    




    
        
    
        
            
                
                    
    
        
            	
                        Home




	
                        CCF Transactions on Pervasive Computing and Interaction

	
                        Article

Public vs media opinion on robots and their evolution over recent years


                    	Regular Paper
	
                            Published: 23 July 2020
                        


                    	
                            Volume 2, pages 189–205, (2020)
                        
	
                            Cite this article
                        



                    
                        
                        
                    

                
                
                    
                        
                            
                            
                                
                                
                            
                            CCF Transactions on Pervasive Computing and Interaction
                        
                        
                            
                                Aims and scope
                                
                            
                        
                        
                            
                                Submit manuscript
                                
                            
                        
                    
                

            
        
    


        
            
                

                

                
                    
                        	Alireza Javaheri1 na1, 
	Navid Moghadamnejad2 na1, 
	Hamidreza Keshavarz3, 
	Ehsan Javaheri4, 
	Chelsea Dobbins5, 
	Elaheh Momeni-Ortner6 & 
	…
	Reza Rawassizadeh 
            ORCID: orcid.org/0000-0002-2607-17777 

Show authors
                        
    

                        
                            	
            
                
            707 Accesses

        
	
            
                
            11 Citations

        
	
                
                    
                3 Altmetric

            
	
            Explore all metrics 
                
            

        


                        

                        
    
    

    
    


                        
                    
                


                
                    Abstract
During recent years, the fast proliferation of robots in people’s everyday lives calls for a profound examination of public consensus, which is the ultimate determinant of the future of this industry. This paper investigates text corpora, consisting of posts in Google News, Bing News, and Kickstarter, over an 8-year period and Twitter over a 1-year period, to quantify the public’s and media’s opinion about this emerging technology. The results of our analysis demonstrate that news platforms and the public take an overall positive position on robots. However, there is a deviation between news coverage and Twitter users’ attitudes. Among various robot types, sex robots raise the fiercest debate. Besides, based on our analysis the public and news media conceptualization of robotics has altered over recent years. More specifically, a shift from solely industrial-purpose machines, towards more social, assistive, and multi-purpose gadgets is visible.
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	Python 3.7.0.
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	After preprocessing the documents, we use Gensim package in Pyhton to include the bigrams.


	https://sentiwordnet.isti.cnr.it/.
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