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Correction to: Coordinating Marketing and Production
with Asymmetric Costs: Theory and Estimation

Sharan Jagpal1 & Feihong Xia2 & Matthew J. Schneider3

# Springer Science+Business Media, LLC, part of Springer Nature 2020

Correction to: Customer Needs and Solutions (2019) 6:1–12
https://doi.org/10.1007/s40547-019-00094-1

The original article unfortunately contained a mistake.
Matthew Schneider (matt.schneider@drexel.edu) should be
listed as the third author of the paper, not in the
Acknowledgement section.

The online version of the original article can be found at https://doi.org/
10.1007/s40547-019-00094-1
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