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                    Abstract
Materialism has often been pitted against relational well-being. However, it is unclear if such a negative relationship exists in East Asian cultures where personal goals and values tend to be shaped by social motives. In three studies, we tested the association between materialism and relational well-being across multiple individualistic and collectivistic cultures and further studied the role of social motives for materialism. In Study 1a, materialism predicted relational well-being negatively in the US but not in Japan. In Study 1b, we replicated the findings of Study 1a with Chinese and the US adults showing that materialism predicted relational well-being differently between the two cultures. Lastly in Study 2, Chinese reported higher social motives for materialism than European Americans, and such difference explained cultural moderation of the link between materialism and relational well-being. The studies suggest that cultural contexts and social motives play important roles in relational well-being of materialistic individuals.
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                    Notes
	There was also a significant main effect of culture on relationship well-being. The core essence of interdependence is that the self is construed and experienced as an entity fundamentally embedded in social relationships, which is orthogonal to the quality of the relationship (Adams et al. 2004). In addition, the result could be due to the cultural differences in response styles (Chen et al. 1995) and self-enhancement (Heine et al. 1999). To check whether the cultural moderation was affected by the mean level cultural differences in relational well-being, we re-ran the analysis with within-culture standardized scores of relational well-being across the studies. The findings remained unchanged.


	To ensure that the sample represents independent cultural contexts, we recruited European Americans for the US sample.


	Income categories: 1 = less than $12,500 (less than 6000 yuan); 2 = $12,501 to $20,000 (6001 to 12,000 yuan); 3 = $20,001 to $27,500 (12,001 to 24,000 yuan); 4 = $27,501 to $35,000 (24,001 to 36,000 yuan); 5 = $35,001 to $42,500 (36,001 to 60,000 yuan); 6 = $42,501 to $50,000 (60,001 to 120,000 yuan); 7 = $50,001–$62,500 (120,001 to 240,000 yuan); 8 = $62,501 to $75,000 (240,001 to 600,000 yuan); 9 = $75,001 to $100,000 (600,001 to 1200,000 yuan); 10 = More than $100,000 (more than 1200,000 yuan).
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