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The original article can be found online at https:// doi. org/ 10. 1007/ 
s10551- 021- 04981-3.
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Correction to:   Journal of Business Ethics  
https:// doi. org/ 10. 1007/ s10551- 021- 04981-3

The initial online publication contained a typesetting mis-
take in the affiliation of author Joëlle Vanhamme. The affili-
ation was incorrectly given as 'Business School’ but should 
have been 'EDHEC Business School’.

The original article has been corrected.
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