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This special issue follows up past issues as e.g. (Alt and
Zimmermann 2014) in contributing to business models in par-
ticular industry domains. However, this special issue is
centred on media industries. The special issue is composed of
3 contributions. One of them can be seen as an introduction of
the research field information systems in electronic media in-
dustry. The other two contributions focus on two different as-
pects: the first illustrates today’s major problem of traditional
media industries and deals with how new technologies can be
utilized to transform these towards fully digital media houses;
the second emphasizes the importance of applying concepts
typically applied in media industry in the domain of informa-
tion systems research.

With this special issue, we would like to stress the
importance of putting more emphasis on media industry re-
search within the agenda of information systems research.
Even though media industry’s IT spending is rather large, it is
often neglected in information systems research. Research in
media industry is rather cross-disciplinary, and the main re-
search fields contributing to the advancement of the field are
media and communication studies, media management, content
production, the arts and creative fields, media and multimedia
technologies, and business research.With the emergence of new
technologies, such as the Internet, and digitalization of content
business, many traditional media companies face the challenge
of how to transform into fully digital media houses. Online
service businesses disrupt old business strategies, and let new

digital service companies emerge. To cope with these chal-
lenges, this special issue discusses the benefits for media indus-
try that information system research provides. Additionally it
discusses how information systems research can benefit from
research conducted for media industries.

The contribution by Tassilo Pellegrini entitled BSemantic
metadata in the publishing industry – technological achieve-
ments and economic implications^ discusses the issues that
the publishing industry has faced through the transformation
towards digital. The contribution highlights the importance of
metadata (Lugmayr et al. 2004) in the industry. It emphasizes
the important role of data management practices on an
organisational level, by introducing semantics and linked data
to the example of publishing industries.

While Tassilo Pellegrini’s contribution centred around the is-
sue of how traditional media industries can cope with the trans-
formation towards digital media houses, the contribution by
Kai Huotari and Juho Hamari is an illustration of how concepts
from media industries can be applied to information systems
research. Kai Huotari and Juho Hamari’s contribution BA def-
inition for gamification: anchoring gamification in the service
marketing literature^ discusses the important aspect of
gamification for service marketing. This contribution is an
excellent example of how media research can contribute to the
larger body of knowledge in information systems.

Both of the previously mentioned contributions focus on con-
centrated aspects in the media industry. The third contribution to
the special issue by Artur Lugmayr and Johanna Grueblbauer
offers a more holistic view on media industry and information
systems research. The contribution entitled BInformation
Technology in the Media Industry^ investigates the importance
of media industry research in information systems. The large
body of AIS contributed research work has been examined to
identify how current IS research contributed to issues predom-
inantly existing in media industry. The contribution also gives
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a clear definition of information systems research in media
industries.

Readers who are interested in investigating the topic matter
further, are very strongly advised to take a look at the follow-
ing resources:

& Association of Information Systems (AIS) Special Interest
Group on Electronic Media (AIS SIG eMedia) (SIG-
eMedia, n.d.);

& The email list of the AIS SIG eMedia, which is also avail-
able to members outside of the SIG and can be found on
the SIG website as well (SIG-eMedia n.d.);

& Establishment of a publication series, and journal series
entitled BInformation Systems and Management in
eMedia Industries^ under open access (see (Lugmayr, A.
(Ed.) 2013a) and (Lugmayr, A. (Ed.) 2013b));

& Past research activities in the context as e.g. the develop-
ment of a European research agenda (Lugmayr 2013c),
workshops (see i.e. (Lugmayr and Stojmenova 2013a),
(Lugmayr and Stojmenova 2013b), and (Stojmenova and
Lugmayr, A. (Eds.) 2013)) and some selected scientific
works (Lugmayr 2013d), (Stockleben and Lugmayr
2013) and (Scheib 2017);

We hope the reader will enjoy this contribution, and that it
will be an invitation to work in the fascinating domain of
applying information systems research in the industry seg-
ment of media industries.
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