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                    Abstract
Men and women undergraduate students at an urban public university were tested. Subjects were primarily white. These subjects' impressions (trait ascriptions) of stimulus persons labeled “woman” or “man” were markedly influenced by individuating information regarding roles and physical features. To varying degrees, traditional masculine characteristics masculinized, and feminine characteristics feminized, both the woman and man targets. However, the creation of such new impressions did not mean the absence of discrimination (favorability) where gender was concerned. As shown by a correlation analysis, subjects appeared to weigh relative masculinity and femininity when judging the individuated targets in a competitive job setting. A feminine woman was likely to be favored over a nonmasculine man, and a masculine man was likely to be favored over a nonfeminine woman. These findings highlight the need to treat impressions and discrimination separately in the individuation process.
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