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                    Abstract
This paper studies the profile of cooperation emerging in a context in which agents may choose to join one of two groups or stay on their own, in a world where similarity across peers matters. In particular, we investigate the role of heterogeneity in individual contributions, of the level of information and of in-group processes of convergence in values (sense making) in fostering higher levels of cooperation, assessed through higher participation rates to groups. Starting from the result that more heterogeneity reduces participation, we show that increasing the level of information available to subjects and activating sense-making dynamics are able to support higher cooperation levels, which, however, come at the cost of increased radicalization of agent types within group.
Keywords
	Sense Making
	High Participation Rate
	Indirect Reciprocity
	Wealthy Individual
	Rich Individual

These keywords were added by machine and not by the authors. This process is experimental and the keywords may be updated as the learning algorithm improves.




                    
                        
                            
                                
                                    
                                        
                                    
                                    
                                        This is a preview of subscription content, log in via an institution
                                    
                                    
                                        
                                     to check access.
                                

                            

                        

                        
                            
                                
                                    Access this chapter

                                    
                                        
                                            
                                                
                                                    Log in via an institution
                                                    
                                                        
                                                    
                                                
                                            

                                        
                                    
                                    
                                        
 
  
   
    
     	
       
        Chapter
      
	
       
        USD 29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter 
       
       
     

    

    
     	
       
        eBook
      
	
       USD 39.99
      
	
       Price excludes VAT (USA)
      


        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook 
       
       
     

    

    
     	
       
        Softcover Book
      
	
       USD 54.99
      
	
       Price excludes VAT (USA)
      


        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book 
       
       
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only

  

 

 
 


                                    

                                    
                                        Institutional subscriptions
                                            
                                                
                                            
                                        

                                    

                                

                            
                        
                    

                    
                        
                            
                                Preview

                                
                                    
                                        Unable to display preview. Download preview
                                            PDF.

                                    
                                    Unable to display preview. Download preview
                                        PDF.

                                

                            

                        
                    

                    
                        
                    

                    

                    

                    
Author information
Authors and Affiliations
	Dept. of Economics, Ca’ Foscari University, Venice and School for Advanced Studies in Venice, Venice, Italy
Caterina Cruciani & Paolo Pellizzari

	Dept. of Management, Ca’ Foscari University, Venice and School for Advanced Studies in Venice, Venice, Italy
Anna Moretti


Authors	Caterina CrucianiView author publications
You can also search for this author in
                        PubMed Google Scholar



	Anna MorettiView author publications
You can also search for this author in
                        PubMed Google Scholar



	Paolo PellizzariView author publications
You can also search for this author in
                        PubMed Google Scholar





Corresponding author
Correspondence to
                Caterina Cruciani .


Editor information
Editors and Affiliations
	, Economics, Universitat Jaume I, Campus del Riu Sec, Castellon de la Plana, 12071, Spain
Andrea Teglio 

	, Economics, Universitat Jaume I, Campus del Riu Sec, Castellon de la Plana, 12071, Spain
Simone Alfarano 

	, Economics, Universitat Jaume I, Campus del Riu Sec, Castellon de la Plana, 12071, Spain
Eva Camacho-Cuena 

	, Economics, Universitat Jaume I, Campus del Riu Sec, Castellon de la Plana, 12071, Spain
Miguel Ginés-Vilar 




Rights and permissions
Reprints and permissions


Copyright information
© 2012 Springer-Verlag Berlin Heidelberg


About this chapter
Cite this chapter
Cruciani, C., Moretti, A., Pellizzari, P. (2012).  Sense making and information in an agent-based model of cooperation.

                     In: Teglio, A., Alfarano, S., Camacho-Cuena, E., Ginés-Vilar, M. (eds) Managing Market Complexity. Lecture Notes in Economics and Mathematical Systems, vol 662. Springer, Berlin, Heidelberg. https://doi.org/10.1007/978-3-642-31301-1_11
Download citation
	.RIS
	.ENW
	.BIB

	DOI: https://doi.org/10.1007/978-3-642-31301-1_11

	Published: 20 June 2012

	
                            Publisher Name: Springer, Berlin, Heidelberg

	
                                Print ISBN: 978-3-642-31300-4

	
                                Online ISBN: 978-3-642-31301-1

	eBook Packages: Business and EconomicsEconomics and Finance (R0)


Share this chapter
Anyone you share the following link with will be able to read this content:
Get shareable linkSorry, a shareable link is not currently available for this article.


Copy to clipboard

                                Provided by the Springer Nature SharedIt content-sharing initiative
                            







Publish with us
Policies and ethics



                    
    

                    
                

            
        

        
            
                
                    
                


                
                    
                        

                        
                            
                                
                                    Access this chapter

                                    
                                        
                                            
                                                
                                                    Log in via an institution
                                                    
                                                        
                                                    
                                                
                                            

                                        
                                    
                                    
                                        
 
  
   
    
     	
       
        Chapter
      
	
       
        USD 29.95
       

      
	
       Price excludes VAT (USA)
      


             
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy Chapter 
       
       
     

    

    
     	
       
        eBook
      
	
       USD 39.99
      
	
       Price excludes VAT (USA)
      


        
      	Available as PDF
	Read on any device
	Instant download
	Own it forever

Buy eBook 
       
       
     

    

    
     	
       
        Softcover Book
      
	
       USD 54.99
      
	
       Price excludes VAT (USA)
      


        
      	Compact, lightweight edition
	Dispatched in 3 to 5 business days
	Free shipping worldwide - see info

Buy Softcover Book 
       
       
     

    

   

  

  
   Tax calculation will be finalised at checkout

   Purchases are for personal use only

  

 

 
 


                                    

                                    
                                        Institutional subscriptions
                                            
                                                
                                            
                                        

                                    

                                

                            
                        
                    

                    

                    

                    

                


            
        

    

    
        
    


    
        
            Search

            
                
                    
                        Search by keyword or author
                        
                            
                            
                                
                                    
                                
                                Search
                            
                        

                    

                
            

        

    



    
        Navigation

        	
                    
                        Find a journal
                    
                
	
                    
                        Publish with us
                    
                
	
                    
                        Track your research
                    
                


    


    
	
		
			
			
	
		
			
			
				Discover content

					Journals A-Z
	Books A-Z


			

			
			
				Publish with us

					Publish your research
	Open access publishing


			

			
			
				Products and services

					Our products
	Librarians
	Societies
	Partners and advertisers


			

			
			
				Our imprints

					Springer
	Nature Portfolio
	BMC
	Palgrave Macmillan
	Apress


			

			
		

	



		
		
		
	
		
				
						
						
							Your privacy choices/Manage cookies
						
					
	
						
							Your US state privacy rights
						
						
					
	
						
							Accessibility statement
						
						
					
	
						
							Terms and conditions
						
						
					
	
						
							Privacy policy
						
						
					
	
						
							Help and support
						
						
					


		
	
	
		
			
				
					
					44.203.175.219
				

				Not affiliated

			

		
	
	
		
			[image: Springer Nature]
		
	
	© 2024 Springer Nature




	





    

    
    



