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In Steven Spielberg’s futuristic movie Minority Report (2002), computers scan human faces and display targeted advertisements to individuals as they walk down the street.  In July 2010, some billboards in Tokyo subway stations employed cameras and face recognition software to determine the gender and age of passersby. The goal was to collect data on what sorts of people look at certain ads at what times of the day.
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These keywords were added by machine and not by the authors. This process is experimental and the keywords may be updated as the learning algorithm improves.



            We’re pretty opposed to advertising. It really turns our stomachs.

            —Tumblr founder and CEO David Karp  (April  2010).

            I was probably being an idiot then.

            —David Karp said of his earlier renunciation.

            of all advertising (April 2012).
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