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                    Abstract
The terms ‘push’ and ‘pull’ marketing have been widely utilised in the context of promotional marketing activity. Organisational resources may be focused on communicating directly with either the consumer and thereby ‘pulling’ the product through the supply chain, or with intermediaries (customers) in order to ‘push’ the product to the consumer. In reality, both approaches are necessary to promote the product effectively. Over the past twenty years there has been an increasing emphasis on trade marketing, as a way of achieving such ‘push’ strategies, particularly in the marketing of consumer products. Trade marketing is therefore concerned with marketing activities which focus on intermediary customers who link the organisation to the final consumer.
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